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Safe Harbor

This presentation and the accompanying slides (the “Presentation”), which have been prepared by PC Jeweller Limited
(the “Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation
or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with
any contract or binding commitment whatsoever. No offering of securities of the Company will be made except by
means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers
reliable, but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall
be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This
Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any
liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

This presentation contains certain forward looking statements concerning the Company’s future business prospects and
business profitability, which are subject to a number of risks and uncertainties and the actual results could materially
differ from those in such forward looking statements. The risks and uncertainties relating to these statements include,
but are not limited to, risks and uncertainties regarding fluctuations in earnings, our ability to manage growth,
competition (both domestic and international), economic growth in India and abroad, ability to attract and retain highly
skilled professionals, time and cost over runs on contracts, our ability to manage our international operations,
government policies and actions regulations, interest and other fiscal costs generally prevailing in the economy. The
company does not undertake to make any announcement in case any of these forward looking statements become
materially incorrect in future or update any forward looking statements made from time to time by or on behalf of the
company.



Financial Updates



Q4 & FY17 Performance highlights

Q4 2017 Domestic EBITDA : Rs 184 crores ( 29.9% growth over Q4 2016)

Q4 2017 Domestic Retail Sales : Rs 1,603 crores (22.3% growth over Q4 2016)

Q4 2017 Total PAT : Rs 110 crores (39.8% growth over Q4 2016)

FY 2017 Sales: Rs. 8,099 crores (11.99% growth over FY 2016)

FY 2017 PAT: Rs. 430 crores (7.8 % growth over FY 2016)



Q4 & FY17 Performance highlights
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*The FY 2016 figures have been restated to conform to IND AS norms



Financial Highlights: Profit & Loss Statement

Particulars (Rs. Crores) Q4 FY 2017 Q4 FY 2016* FY 2017 FY 2016*

Revenue from Operations 2,155 1,871 8,099 7,232

Domestic Retail 1,603 1,311 5,333 5,140

Exports 552 560 2,766 2,092

Gross Margins (%) 13.46% 11.79% 13.00% 13.76%

Domestic Retail 15.97% 14.16% 16.34% 16.01%

Exports 6.15% 6.26% 6.55% 8.22%

Expenses (% of total Revenue)

Employee Expenses 0.90% 0.88% 0.97% 0.98%

Advertisements 0.66% 0.22% 0.39% 0.57%

Rentals 0.88% 0.61% 0.69% 0.62%

Other Costs 1.12% 0.84% 0.88% 0.78%

EBITDA Margins 9.90% 9.25% 10.07% 10.81%

PBT Margins 7.03% 5.61% 6.99% 7.42%

PAT Margins 5.11% 4.21% 5.32% 5.52%

*The FY 2016 figures have been restated to conform to IND AS norms



Financial Highlights: Balance Sheet

Particulars (Rs. Crores) FY 2017 FY 2016*

Shareholders Equity 3,367 2,410

Share Capital 179 179

Reserves & Surplus 3,188 2,231

Total Debt 698 944

Long Term Borrowings 58 58

Short Term Borrowings 634 881

Trade Payables 2,807 2,162

Other Liabilities 352 225

Fixed Assets 84 90

Investments 143 8

Inventory 4,119 3,866

Debtors 1,274 908

Cash & Bank Balance 932 291

Other Assets 665 573

*The FY 2016 figures have been restated to conform to IND AS norms



Highlights: Domestic Retail

Particulars (Rs. Crores) Q4 FY 2017 Q4 FY 2016* FY 2017 FY 2016*

Revenue 1,603 1,311 5,333 5,140

Gross Margins 15.97% 14.16% 16.34% 16.01%

Expenses (% of total Revenue)

Employee Expenses 1.02% 1.01% 1.37% 1.20%

Advertisements 0.89% 0.32% 0.59% 0.81%

Rentals 1.18% 0.87% 1.05% 0.86%

Other Costs 1.42% 1.17% 1.25% 1.07%

EBITDA Margins 11.46% 10.79% 12.08% 12.07%

*The FY 2016 figures have been restated to conform to IND AS norms



Highlights: Export Business

Particulars (Rs. Crores) Q4 FY 2017 Q4 FY 2016* FY 2017 FY 2016*

Revenue 552 560 2,766 2,092

Gross Margins 6.15% 6.26% 6.55% 8.22%

Expenses (% of total Revenue)

Employee Expenses 0.57% 0.57% 0.20% 0.41%

Advertisements - - - -

Rentals - - - -

Other Costs 0.22% 0.05% 0.15% 0.09%

EBITDA Margins 5.36% 5.64% 6.20% 7.72%

*The FY 2016 figures have been restated to conform to IND AS norms



Business Updates



Business Updates

• Change is the only Constant. This financial year has seen many new regulations

• PAN Card requirement for any sales above Rs 2 lac

• imposition of excise duty for the first time on the jewellery industry

• demonetization announcement in Q3

• imposition of import duty by UAE on its jewellery imports

• The company has remained on its toes throughout to comply with the new regulations and

changing business environment.

• The company welcomes these new regulations as it will go a long way in making the jewellery

industry more transparent and increase the market share of the organized players.

• Increasing regulatory environment increases the compliance costs for the unorganized players and

thus creates a huge growth potential for the organized players.

• The share of the organized players had been increasing in any case as the consumers were

preferring to buy from a branded store due to assurance of quality, purity and availability of a wider

design range. We feel that the pace of this shift will only increase now.

• The imposition of GST regime from 1st of July further shifts the balance in favor of the organized

sector.



Business Updates

• The recent government policy initiatives like compulsory hallmarking, demonetisation , curbing

black money menace, streamlining of corporate taxes & regulations and implementing GST has

turned the tables on the unorganized sector of the Indian economy. We feel that these reforms, in

conjunction with other structural changes like increasing urbanisation, increasing income levels and

purchasing powers ,increasing aspirations for branded goods and booming of e commerce has

shifted the initiative to the organized players vis a vis the unorganized segment.

• And nowhere is this potential for future growth more visible than jewellery sector which is still

unorganized to the tune of nearly 75% and PCJ is well placed to grasp this opportunity.

• The company continues to move ahead on its well defined growth path of (1) Store Expansion;

(2) New Designs & Collections; (3) Strengthening in house designing and manufacturing; (4)

Streamlining Systems & Procedures and (5) Investing on technology

• In jewellery industry the physical presence remains very necessary for customer acquisition.

Accordingly the company continues to focus on expanding its retail presence and it has opened 15

new stores during the FY 16-17. Interestingly, out of these 15, 4 are franchisee stores. Thus out of

the 75 showrooms as on 31st March 2017, 5 were franchisee and the rest were company owned.



Business Updates

• The company had opened its first franchisee store at Gwalior in October 2015 and now has stabilized its

strategy. Franchisee stores provide an excellent way to grow without investing any capital and is therefore

a great ROE accretion tool as well. The Franchisee vertical will remain one of the important growth drivers

for the company and it plans to open 10 new franchisee stores this year.

• The company’s online business continues to do well. We have developed a market place with around 30

other jewellery brands on board. The online portal has become a great launching pad for our new

collections and we are now discovering good synergies between our online and offline presence. Actually

the online presence is proving to be a great advertisement medium and sales booster for our offline sales

as well resulting in nearly 3% of customer conversion

• Our acquisition of “Azva” brand from the World Gold Council is proving to be a good decision as it has

given us a presence in the high premium gold jewellery segment not only within the country but also

overseas. Company is working hard on this Brand and is confident that it will play a significant role in its

growth in the coming years.

• The exports will continue to have a role in the company’s operations. The international jewellery market is

huge with immense growth possibilities. The company’s existing export business is a B2B with low

margins, though without any significant capital requirements. The steady state gross export margins vary

between 6-8% and are expected to remain within this range in the near future as well. There was a spike

in the export sales during Q3 FY 17 mainly due to the fact that UAE had declared imposition of import

duty on jewellery imports w.e.f 1st January 2017. This led to pre-ponement of export orders and sales.



Financial Analysis- Overall

• Revenue

• The company sales for the FY 2017 grew in both segments-domestic as well as exports. Total 

sales for the FY 17 were Rs 8,099 cr (11.99% growth over FY 2016)

• The ratio of export sales to the total revenue has increased, mainly because of the disruption 

in the domestic sales during the month of April 2016 as well as during the demonitization

months of November & December 2016.

• Profitability

• FY 2017 profit was Rs. 430.54 (7.8% growth over FY 2016)

• We experienced small decline in our margins this FY. The decline was primarily due to reduce 

margins in the export sales. The domestic retail margins have remained stable.

• Costs

• The company has managed to keep its key costs namely Salary, Rental and Advertisement 

under control (as a % of the total revenue) .

• Though the expenditure on Advertisements has declined in this FY, going forward, we do  

expect the advertisement cost (as % of total revenue) to grow in the next FY. 

• However, the company, will continue to retain a good control on its overall cost structure to 

retain long term sustainability.

• Finance

• Our finance costs have remained stable as a percentage of overall revenue in FY 2017. 



Financial Analysis- Domestic

• Domestic Sales

• Domestic Retail Sales witnessed an overall yoy growth of 3.77% for FY 2017

• Q1, Q2 & Q4 were fairly good quarters

• Q3 was a degrowth quarter due to adverse effect of demontization, However the effects of
demonitization are now over and the normalcy is back.

• Though there has been a YoY increase in domestic sales, SSG has remained flattish

• The company continues to remain focussed on improving the sales mix in favour of
diamond/ high margin gold jewellery



Financial Analysis- Export

• Export Sales

• We have been in the export business for a fairly long time and focus has been on handmade
designer gold jewellery.

• This is a B2B business.

• Margin Analysis

• Steady state export margins are ~6% - 8%. FY 2017 margins have been inline at ~6.55%

• The rupee appreciation has impacted the margins to some extent.



…With PAN India Presence

� 75 showrooms (3,86,923 sq. ft.)

� 58 cities and 18 states 

� Exclusive lounges at 10 

showrooms
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New Stores & Collections



New Showrooms (Q4 2017)

Allahabad, UP Nangloi, New Delhi Sonipat, Haryana



New Showrooms (Q4 2017)

Aligarh, UP Alwar, Rajasthan



New Showrooms (Q4 2017)

Logix Mall, Noida, UP Dwarka, New Delhi



Azva



Successfully running Collections 



Successfully running Collections



New Collections Launched in Q4 FY17



Company : Investor Relations Advisors :

PC Jeweller Ltd

CIN: L36911DL2005PLC134929

Mr.  Sanjeev Bhatia

Email: sanjeev.bhatia@pcjeweller.com

www.pcjeweller.com

Strategic Growth Advisors Pvt. Ltd.

CIN: U74140MH2010PTC204285

Mr. Rahul Agarwal/ Mr. Shrikant Sangani

rahul.Agarwal@sgapl.net / 

shrikant.sangani@sgapl.net

www.sgapl.net

For further information, please contact:


