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Certainstatementsare includedin this releasewhich containwordsor phrasessuchasd ¢ A d If X & BkelfiNS & defo BT H SEEB OO E § ( Ay dFSiAEGASLAMG A Sr3L
GAY (I 8BYIRBORY (S YoLE SISAE X dz0 dAB Z S Q2 W8 IINP & % KR ey R XN RadeSsémilar expressionsr variations of these expressionghat are

& F 2 NdadkihgRtatementse Actualresultsmay differ materially from thosesuggestedy the forward-ooking statementsdueto certain risksor uncertaintiesassociatedwith our
expectationswith respectto, but not limited to, our ability to implementour strategy successfullythe market acceptanceof and demandfor our products,our growth and
expansionthe adequacyof our allowancefor creditto franchiseesgealersand distributors,technologicalkchangesyolatility in income,cashflow projectionsand our exposureto
marketand operationalrisks Bytheir nature, certainof the marketrisk disclosuregre only estimatesand couldbe materially different from what may actually occurin the future.

Asa result,actualfuture gains,Josseor impacton netincomecouldmateriallydiffer from thosethat havebeenestimated

In addition, otherfactorsthat couldcauseactualresultsto differ materiallyfrom thoseestimatedby the forward-lookingstatementscontainedin this documentinclude but are not
limited to: generaleconomicand political conditionsin Indiaand the other countrieswhichhavean impacton our businessactivities inflation, unanticipatedturbulencein interest
rates,foreignexchangeates,the pricesof raw materialincludinggold and diamonds or other ratesor prices changesn Indianand foreignlawsand regulations,includingtax and
accountingregulations and changesn competitionand the pricing environmentin India The Companymay, from time to time make additional written and oral forward-looking
statements,ncludingstatementscontainedin the/ 2 Y LJI fjing<with SEBandthe StockExchangeandour reportsto shareholdersTheCompanydoesnot undertaketo update
anystatementsmadein this presentation

Thefactsandfiguresmentionedin this presentationis for informational purposesonly and doesnot constituteor form part of, and shouldnot be construedas,an offer or invitation
to sellsecuritiesof the Companypr the solicitationof any bid from you or any investoror an offer to subscribefor or purchasesecuritiesof the Companyand nothing contained
hereinshallform the basisof or bereliedon in connectionwith any contractor commitmentwhatsoever Nothingin the foregoingshallconstituteand/or deemto constitutean offer
or an invitation to an offer, to be madeto the Indianpublicor any sectionthereof or any other jurisdictionthrough this presentation,and this presentationand its contentsshould
not be construedto be a prospectusn Indiaor elsewhere Thisdocumenthasnot beenand will not be reviewedor approvedby any statutory or regulatoryauthority in Indiaor any
other jurisdictionor by any stockexchangesn India or elsewhere Thisdocumentand the contentshereofare restrictedfor only the intendedrecipient(s) Thisdocumentand the
contentshereofshouldnot be (i) forwardedor deliveredor transmitted in any mannerwhatsoeverto anyother personother than the intendedrecipient(s)or (ii) reproducedn any
mannemwhatsoeverAnyforwarding,distributionor reproductiorof thisdocumentin wholeor in partisunauthorized

Theinformation in this documentis being providedby the Companyand is subjectto changewithout notice No representationor warranty, expressor implied, is madeto the
accuracycompletenessor fairnessof the presentationand the information containedhereinand no relianceshouldbe placedon suchinformation. TheCompanyshallnot haveany
liabilityto anypersonwhouseghe informationpresentechere
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PC Jeweller today

One of the Fastestand Profitably Growing JewelleryRetail Companyin India with 36 Showroomsacross

28 Cities,acrosslO states

U Complete Backend integration, 100% Gold Hedging,Robust Internal Processesand a Professional

ManagementensuresProfitable BusinessModel replication acrossStoresand acrossCities

Our Vision for PC Jeweller

To be amongstthe top 2 JewelleryRetail Companiesof India, in terms of Market Shareand Mind Share

with a Panindiapresence

U Maintain Focuson WeddingJewellerycustomers

U Continuethrust on growing Diamondand other high-marginjewellery
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PCJ showroom at Karﬁ!agh(Néw Delhi)¢ Single showroom in 2005




RightBusiness Plar Execution Speed + Careful OptlmlsmPCJ

over the years

7 New Showrooms

x  Lucknow
x  Indore 6 New Showrooms
x Bh9pa| x  Kanpur
2 New Showrooms x Raipur x Rohtak
Commenced _ x  Jodhpur U
operations in Apr x  Faridabad _ x RajouriGarden (ND)
2005 x Dehradun X Bhilwara x GreaterKailasH (ND)
x Ludhiana :
Single showroom Manufacturingunit at _ it x Indirapuram
¢ KarolBagh(ND) Selaqu{Dehradun Export operations commenced from . yjnaqway Camp (ND)

second manufacturing unit at Noi®EZ

20008 200910 201112

0 O 0 O 0

200809 201011

2013 till date
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2 New Showrooms 5 New Showrooms 7 New Showrooms 6 NewShowrooms

x Noida x  Pitampura(ND) x  Haridwar x Jabalpur

x Panchkula x Chandigarh x  Bilaspur x ShriGanganagar

Exportoperations commenced x  PreetVihar(ND) X Pall x Ahmedabad

from manufacturingunit at x Ghaziabad x South Ext. (ND) x Vadodara

Noida, SEZ x Gurgaon x  Amritsar x Hisar
Additionalmanufacturing unit at x Beawar x  PaschimVihar
Selaqu{Dehradun) x Ajmer

34,000sqft manufacturing facility at Noida

Not a Single Store closed till nogvCash brealeven achieved for all Stores




Amritsar P hkul
Ludhiane® @ .anc Béahradun

Chandigarh™ @ Hardiwar

ShriGanganagar® Roht%h.rOG haziabad

New.Delhi®® Faridabad

urgao
Ajm%r "Noida Lgcknow

eawar
®Bhilwara

Ahmedabad

Jodhpui® .
Pal® 3 Kz%pur

Bhopal

A Indore Jabalpur ® Bilaspur

..
Raipur

*As on 15 May, 2013 S Ganga Nagar Amritsar Ludhiana Ahmedabad Vadodara

All showrooms, except Chandigarh showroom, are directly managed
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[ Total Area ==C==No. of Stores

x Qut of 36 showrooms, 33 showroomsare large format with areaover 3,000 sq. ft. Of these, 4 showroomshave area

over 10,000 sq. ft.

x Highstreet locations, high location visibility and strong customertraffic are key factorsin showroom selectionprocess

V LargeShowroomgivescomfortto Customerson our Credibilityand Sizein newer places

V OurShowroomsetup ensureshigh visibility for diamondjewellery - on groundfloor of our multi-floor showrooms

*As on 15t May 2013, All showrooms, except Chandigarh showroom, are directly managed

40
35
30
25
20
15
10

# of Showrooms



A
—A

PCJ

Discussion Outline

1. ¢CKS W2dz2NySé 2F LYRAIFQa FlLaagsSad IAINRgAyY3

Business Model and Overview

3. Key Competitive Strengths and Business Strategy

4. Financial Performance




Robust Business Model

Revenue from Operations .
FY13¢ Rs. 40,184 mn PC Jeweller Limited

l

Domestic Sales Exports Sales

FY13 Rs 29,876 mn FY13¢ Rs 10,307 mn

FY13; Rs.20,459 mn FY13X Rs. 9,202 mn FY13X Rs. 216 mn

Strong Focus on Domestic Retail Businessigh margins Diamond jewellery and Wedding jewellery

Company exports Gold and Diamond jewellery on a wholesale basis to international distributors in Dubai and Hong Kong




Key Pegs of PCJ Business Model

Extensive Research
before opening any
Store

Large Variety Best a
compared to any other
Jeweller in that Locatigg

Large Format Store anc
ComfortableAmbience

Best in class Custome

Intelligent Pricing Polic
olicies

Key is to Develop Customer Trust and Confidence in PCJ Brand, Quality, Variety and Pricing
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Product Mix- Increasing Focus on Diamond Jewellerygmm

0.90% 0.70% 0.70% 0.723%
100% -
80% -
(o3 . . . .
2 60% - Diamond Jewellery contribution to domesti
b sales grew from
o 40% - . o
& 4% 17.9% in FY10 t80.8% in FY 2013
20% A
0% -
FY 2010 FY 2011 FY 2012 FY 2013
mGold Jewellery " Diamond Jewellery B Other Jewellery

x Focuson diamond jewellery asaveragemarginson Diamondjewellery are significantlyhigherascomparedto Goldjewellery

V ~30%marginson DiamondJewelleryascomparedto ~9%10% marginson GoldJewellery

x Consumerdemand for Diamond (studded) jewellery in India hasincreasedat relatively higher rates comparedto the demandfor Gold

jewellery and we expectthis trend to continue in future.

x Activelyworking to shift our Jewellerysalestoward Diamond(studded)jewellery
V We haveaugmentedour diamondjewellery manufacturingand designingcapabilities

V Thesetupof our showroomsensuresincreasedvisibility for diamondjewelleryon the groundfloor of our multi ¢ floor showrooms
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We hedge our gold and do not seek to profit from gold price movements

Gold Purchase

Arrangement
\
Mode of Purchase E RBI Nominated Agency/ Nominated Banks Direct Import for SEZs / RBI Nominated Agency/ Nominated Ba
Credit Days E Upto 180 Days from date of procuremenE Upto 270 Days from date of procurement
Type of Security E Stand By Letter of Credit E Stand By Letter of Credit

x Priceof the gold procuredby usis fixed on the basisof then prevailinggold rateson saleto customers
V  No riskrelatingto gold price fluctuations between the time of raw material procurement and sale of finished product to customers
V  In our domestic operationsweare typically entitled to fix such prices within a period of 90 to 180 days from the date of
procurement

V  In our exportoperations, weare generally entitled to fix such prices within a period of up to 270 days from the date of procurement.



Manufacturing Setup

Sector 63, Noida, Uttar Pradesh 34,000 Domestic market
F50, Selaqui, Dehradun, .

2 Uttarakhand 8,611 Domestic market
G54, Selaqui, Dehradun, .

3 Uttarakhand 2,300 Domestic market

4 65 Noida SEZXIttar Pradesh 34,247* Exports

Sector 63 Noida Facility
5 142A/3 Noida SEUttar Pradesh 3,938 Exports

Note: Area is covered area ; * Total area mentioned in the lease agreement, not the covered are of the manufacturing facility

Key Highlights

0 A certain portion of jewellery manufactured-irouse;~6,230kg of gold processed FY13at our own facilities

0 Some jewellery manufactured from independent contractors as well which gives an insight into customer preferences ssnergsnkitkets
0 Source gold for operations under gold loan scheme from various established canalizing agencies

0 Company procures cut and polished diamonds from various diamond traders in India. Certain diamond suppliers are DTdersight hol
0 Large and skilled manufacturing workforce

0 Ability to capture margins across the jewellery value chain

0 Efficient material procurement and inventory management



Chairmang Padam Chand Gupta

|
\
l | | | | | l

President President Chief President President(HR, Senior Vice Senior Vice
(Gold (Diamond Operating (Finance) Marketing& President President
Manufacturing) Manufacturing) Officer (Sanjeev BD) (Accounts & (Projects &
(SachinGupta) (Nitin Gupta) (R. K. Sharma) Bhatia) (T.M. Taxation) Audit)
Lakshmikantah (Raja Ram (Kuldeep Singh)
Sudl

x  PromotersBalramGargand PadamChand Gupta have over two decades of experience in jewellery business
x Established relations with various suppliers and export customers

x  Supported by management team consisting of various divisional and functional heads



PC Jeweller

PCJi An
Established and
Trusted Brand

Strategically
located Large
Format
Showrooms

Unmatched
Product Range

Business De-
risked from Gold
Price Fluctuations

Trustedname- Ensuregurity by sellingonly HallmarkedGoldjewelleryand Certifieddiamonds

Consistentfocus on Quality, Designand Unique CustomerCentric Policies- Helps gain customer loyalty and
referrals

Exclusivebrand image and top of mind recall amongstthe customersby nationwide advertisingcampaignsand
eventsponsorships

36 Showroomsacross?28 Cities,across10 States
A 33showrooms are large format with area over 3,000 sq. ft. Of these, 4 showrooms havewseet0,000
sq. ft.
LargeFormat showroomsat High street locations with high visibility and customer traffic are key factors for
showroomselection

A Additionally, Diamond jewellery is displayed on the ground floor of our giildtor showrooms to ensure
high visibility for diamond jewellery

Focuson HighMarginand High Ticketweddingsegmentof the industry
GoldJewelleryaccountsfor ~68.5% of our domesticrevenues(operatesat ~9%- 10% grossmargin)
DiamondJewelleryaccountsfor ~30.8% of domesticrevenues(operatesat ~30% grossmargin)

A Contribution of diamond jewellery to domestic sales increased from 17.9% in F8Q®%in FY13

We procuregold on gold-leasefrom canalizingagenciesandinternationalbullion suppliers
Priceof most of the gold purchaseds fixed on the basisof then prevailinggold rateson saleto customers

This mechanism minimizes any risk relating to gold price fluctuations between the time of raw material
procurementand saleof finishedproductto customers

We do not seekto profit from gold price movement



Manufacturing
Set-up

Product
Development and
Design

Management

Manufacturingunits at Dehradun(Uttarakhand, Noida(Uttar Pradeshjand NoidaSEZUttar Pradesh)
A Over 44,900 sq. ft.* of manufacturing facility exclusively for Domestic operations
A Over 38,000 sq. ft.* of manufacturing facility exclusively for Export operations
~6230kgof gold processedn FYL3 at our own facilities

Somejewellery manufacturedfrom independentlocal contractors- givesinsightinto local tastes and customer
preferencesacrossregions

Our Manufacturingfacilities, large skilled workforce with knowledgeand expertisein jewellerymakingis a key
competitivestrengththat hashelpedusimprove our marginsand establishand maintainour reputation andbrand

Stateof art DesignCentrein our Noidamanufacturingfacility

In-houseteam that conductscustomersurveys market researchesand basedon feedbackfrom varioussources
includingIndianandinternationaltrade showsandjewelleryfairs, designsand developnew productlines

PromotersBalramGargand PadamChandGuptahaveovertwo decadesof experiencean jewellerybusiness

Supportedby professionalmanagementeam consistingof variousdivisionaland functional headsincludingCOO
andCFO

*Areais covered area ; “Total area mentioned in the lease agreement, not the covered are of the manufacturing facility



A
—A

PCJ

Discussion Outline

1. ¢CKS W2dz2NySé 2F LYRAIFQa FlLaagsSad IAINRgAyY3

2. Business Model and Overview

Key Competitive Strengths and Business Strategy

4. Financial Performance




&
Key Competitive Strengths bC)

PCX An Established Brand

Growing Network of Strategically Located Large Format Showro@®88 Showroomsin 28 Cities,10
States

Growing Diamond: Gold Sales ratio, better Margin Profile and increasing Same Store Sales

Business Deisked from Gold Price Fluctuation&old hedgingnechanism is in place)

Strict internal systems and controls for Sourcing, Designing, Manufacturing, Inventory Monitoring and
Sales

Experienced Promoters and Professional Management Team
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Business Strategy

Focus on profitable growth of Retailetwork

Continue thrust on growing Diamond and other highargin jewelleryg Target 35% Diamond jewellery saleg
in next3 years

Continue to explore introducing Luxury market Brand focused on Hagldl Gold, Diamond & Precious stone
jewellery

Customeroriented marketing initiatives- Increase customer toucipoints through Online and Offline Events
Jewellery fairs, Stordevel, Regional as well as National marketing campaigns




PC Jeweller

E & WS doS[f $1558héme
U enablesour customersto makeadvancepaymentsin monthly installmentsduringthe schemeperiodto purchaseat
the end of suchperiod, jewelleryof a valuehigherthan the aggregateadvanceamountspaid
i Over54,000 customersunderd WS ¢f@ Eedsischemeason 31 March2013
E Fullrefund policyfor jewelleryitemsreturned within sevendaysof purchase(30 daysif purchasednline)
E Offer a buy-back policy for our diamond jewellery at a minimum of 90.0% of the invoice price (excludingapplicable
taxes)andgoldjewellery,at the valueof goldin suchjewelleryat then prevailingmarketrates

Customer
oriented
Schemes

E Freelifetime repairservice

E Investin nationwide,regionaland localstore-leveladvertisingcampaignsmarketinginitiativesand event sponsorships$o
increaseour visibility and customertraffic at our showrooms

Advertising E Focuson jewelleryfairs, trade showsandother industryforumsto introduce and market our productsand new designs

E Associatesponsorsof the grandfinale of India InternationalJewelleryWeek 2012, FilmfareAwardsin 2010, 2011, 2012,
2013 DelhiCoutureWeek2012andtitle sponsordor the Mijwan Welfare Societycharityeventheldin September2012

E Hosteventssuchasthe PCJGold BangleFestival,PCJDiamondFestivaland PCXundanFestivalin order to increase
footfallsin our showrooms
E Eventduringfestivalsandother occasionsuchasDurgaPuja,AkshayTritiya, Dhanteras Diwaliand Christmas

Promotional
Events




